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Meta Ads Mastery: From Beginner 
to Advanced
A comprehensive, structured guide to mastering Meta Ads — covering the Foundation, 
Optimisation & Strategy, and Performance Marketing Mastery levels. Whether you are 
just starting out or scaling campaigns at an advanced level, this presentation walks you 
through every essential topic.
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Course Structure

Three Levels of Meta Ads Learning

🟢 Beginner Level

Foundation

Understanding the basics of Meta Ads and 
campaign objectives

🟡 Intermediate Level

Optimisation & Strategy

Applying strategies and optimising 
campaigns

🔵 Advanced Level

Performance Marketing Mastery

Scaling, automation, and advanced 
analytics
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ì  BEGINNER LEVEL — FOUNDATION

Introduction to Meta Ads 
Manager Interface
Focus: Understanding the basics of Meta Ads and campaign objectives.

The Meta Ads Manager interface is your central hub for creating, managing, and 
analysing all your Meta advertising campaigns. Getting comfortable with the interface 
is the very first step in your Meta Ads journey.

The campaign structure in Meta Ads follows a clear hierarchy: Campaign → 
Ad Set → Ad. Understanding this three-tier structure is fundamental to 
everything that follows.
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🟢 BEGINNER LEVEL — FOUNDATION

Campaign Structure & Awareness Campaigns

Campaign Structure

Meta Ads are organised in a three-level hierarchy:

Campaign — defines the objective

Ad Set — defines the audience, budget & placement

Ad — the actual creative shown to users

Awareness Campaigns

Awareness campaigns are designed to maximise your brand's visibility. 
Key metrics include:

Reach

Impressions

Ad recall lift

Video views
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🟢 BEGINNER LEVEL — FOUNDATION

Leads Campaigns & Performance Goals

Leads Campaigns

Leads campaigns are focused on capturing potential customer 
information. Key tools include:

Lead forms — native forms within Meta platforms

Conversion leads — driving users to convert on your website or 
app

Performance Goals

When setting up campaigns, you must define a performance goal 
that tells Meta's algorithm what to optimise for. Common 
performance goals include:

Reach

Impressions

Conversions

And more
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ì  BEGINNER LEVEL — FOUNDATION

Bidding Strategies & Audience 
Basics
Basic Bidding Strategies

Lowest cost — Meta spends your 
budget to get the most results at the 
lowest possible cost

Cost cap — you set a maximum 
average cost per result

Custom Audience Basics

Website visitors

Customer lists

Engagement audiences

Lookalike Audience Basics

Expansion from custom audiences — 
Meta finds new users who resemble 
your existing audience.
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ì  BEGINNER LEVEL — FOUNDATION

Ad Formats & Key Metrics

Image Ads
Single static image ads — simple and effective for brand awareness and 
direct response.

Video Ads
Engaging video content that tells your brand story and captures attention 
in the feed.

Carousel Ads
Multiple images or videos in a single ad unit — great for showcasing 
products or features.

Story Ads
Full-screen vertical ads that appear between organic stories on Facebook 
and Instagram.

CTR
Click-Through Rate

% of people who clicked your ad

CPC
Cost Per Click

Average cost for each click

CPM
Cost Per 1,000 Impressions

Cost to reach 1,000 people
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ë  INTERMEDIATE LEVEL — OPTIMISATION & STRATEGY

Campaign Objective Selection & 
Budget Allocation
Focus: Applying strategies and optimising campaigns.

Campaign Objective Selection

Choosing the right campaign objective 
based on your business goals is the 
cornerstone of an effective Meta Ads 
strategy. The objective you select 
determines how Meta optimises 
delivery and which ad formats are 
available.

Budget Allocation

Daily budgets — Meta spends up to 
a set amount each day, giving you 
consistent daily control

Lifetime budgets — Meta distributes 
spend across the entire campaign 
duration, optimising for the best 
times to show your ads
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🟡 INTERMEDIATE LEVEL — OPTIMISATION & STRATEGY

Advanced Bidding & Audience Layering

1

Advanced Bidding Strategies

Bid cap — sets a maximum bid in the auction, giving you tighter 
control over costs

Target cost — aims to maintain a stable average cost per result 
over time

2

Audience Layering

Combining multiple targeting dimensions to reach a highly specific 
audience:

Interests

Demographics

Behaviours
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🟡 INTERMEDIATE LEVEL — OPTIMISATION & STRATEGY

A/B Testing & Creative Strategy

A/B Testing

Systematic testing is essential for optimisation. Test one variable at a 
time across:

Creative — different images, videos, or copy

Audience — different targeting segments

Placement — Feed vs. Stories vs. Reels

Creative Strategy

Great creative is the single biggest lever in Meta Ads performance. 
Focus on three elements:

Hooks — capture attention in the first 3 seconds

Storytelling — build emotional connection and context

CTAs — drive the desired action clearly and compellingly
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ë  INTERMEDIATE LEVEL — OPTIMISATION & STRATEGY

Retargeting & Lookalike Audience 
Scaling

1

Retargeting Strategies
Re-engage users who have already interacted with your brand using 
Custom Audiences — website visitors, video viewers, lead form openers, 
and more.

2

Scaling with Lookalikes
Expand your reach by creating Lookalike Audiences at different similarity 
levels:

1% — most similar, smallest audience

3% — broader reach with good similarity

5% — widest reach in the lookalike range
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🟡 INTERMEDIATE LEVEL — OPTIMISATION & STRATEGY

Understanding Funnel Stages

1
BOFU — Conversion

Bottom of Funnel

2
MOFU — Consideration

Middle of Funnel

3
TOFU — Awareness

Top of Funnel

Understanding funnel stages — TOFU (Awareness), MOFU (Consideration), and BOFU (Conversion) — allows you to align your campaign objectives, 
creative, and audiences to where your customer is in their buying journey.
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🟡 INTERMEDIATE LEVEL — OPTIMISATION & STRATEGY

Key Metrics for Optimisation

ROAS

Return on Ad Spend

Revenue generated for every rupee spent 
on ads. The primary profitability metric.

CPA

Cost Per Acquisition

The average cost to acquire one customer 
or conversion. Measures campaign 
efficiency.

Conversion Rate

CVR

The percentage of users who complete the 
desired action after clicking your ad.
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Ü  ADVANCED LEVEL — PERFORMANCE MARKETING MASTERY

Campaign Scaling Strategies
Focus: Scaling, automation, and advanced analytics.

Horizontal Scaling

Expanding reach by duplicating 
winning ad sets and targeting new 
audiences — different demographics, 
interests, or geographies — without 
increasing the budget on existing ad 
sets.

Vertical Scaling

Increasing the budget on existing 
winning ad sets to reach more people 
within the same audience. Requires 
careful monitoring to avoid disrupting 
the learning phase and increasing CPAs.
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Ü  ADVANCED LEVEL — PERFORMANCE MARKETING MASTERY

Dynamic Creative Optimisation & Automated Rules

Dynamic Creative Optimisation (DCO)
DCO allows Meta to automatically mix and match your creative 
assets — headlines, images, videos, descriptions, and CTAs — to 
find the best-performing combinations for different audience 
segments. Meta's algorithm tests variations at scale and delivers the 
most relevant version to each user.

Automated Rules in Ads Manager
Set up automated rules to manage your campaigns at scale without 
constant manual monitoring. Rules can automatically:

Pause underperforming ad sets

Increase budgets when ROAS exceeds a threshold

Send notifications when key metrics change
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Ü  ADVANCED LEVEL — PERFORMANCE MARKETING MASTERY

Advanced Audience Strategies

Value-Based Lookalikes
Create lookalike audiences based on 
your highest-value customers — those 
who spend the most — so Meta finds 
new users most likely to generate high 
revenue.

Exclusions
Strategically exclude audiences who 
have already converted, are in a 
different funnel stage, or are unlikely to 
convert — improving efficiency and 
reducing wasted spend.
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🔵 ADVANCED LEVEL — PERFORMANCE MARKETING MASTERY

Creative Testing Frameworks & Attribution Models

Creative Testing Frameworks

Iterative testing — systematically test one creative element at a 
time, building on winners to continuously improve performance

Creative fatigue management — monitor frequency and 
engagement metrics to identify when an ad is losing effectiveness 
and rotate fresh creatives proactively

Attribution Models

Understanding which touchpoints deserve credit for a conversion:

Last-click — attributes 100% of the conversion credit to the final ad 
clicked before conversion

Data-driven — uses machine learning to distribute credit across all 
touchpoints based on their actual contribution to conversions
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Ü  ADVANCED LEVEL — PERFORMANCE MARKETING MASTERY

Cross-Platform Integration & Reporting Dashboards
Cross-Platform Integration
Meta Ads + Google Ads synergy — combining the intent-based 
targeting of Google Search with the interest and behaviour-based 
targeting of Meta creates a powerful full-funnel strategy that 
maximises reach and conversion efficiency across platforms.

Reporting Dashboards and Custom Metrics
Build custom reporting dashboards in Meta Ads Manager to track 
the metrics that matter most to your business. Create custom 
metrics by combining existing data points — for example, 
calculating blended ROAS or cost per qualified lead — to get a 
clearer picture of true campaign performance.
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🔵 ADVANCED LEVEL — PERFORMANCE MARKETING MASTERY

Advanced Funnel Building & New Ad Formats

Advanced Funnel Building

Go beyond simple retargeting with sophisticated funnel sequences:

Retargeting sequences — serve different ads to users based on 
exactly where they dropped off in the funnel, with tailored 
messaging for each stage

Upsell campaigns — target existing customers with relevant upsell 
or cross-sell offers to increase lifetime value

Experimentation with New Ad Formats

Stay ahead of the curve by testing emerging formats:

Reels ads — short-form vertical video ads that appear within 
Instagram and Facebook Reels, capturing high engagement from 
younger audiences

Advantage+ campaigns — Meta's AI-powered campaign type that 
automates audience targeting, creative selection, and budget 
allocation for maximum performance
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Your Meta Ads Mastery Journey
01

Ā  Beginner — Foundation
Master the Meta Ads Manager interface, 
campaign structure (Campaign → Ad Set 
→ Ad), awareness & leads campaigns, 
basic bidding, custom & lookalike 
audiences, ad formats, and key metrics: 
CTR, CPC, CPM.

02

ÿ  Intermediate — Optimisation 
& Strategy
Apply campaign objective selection, 
budget allocation, advanced bidding, 
audience layering, A/B testing, creative 
strategy (hooks, storytelling, CTAs), 
retargeting, lookalike scaling, funnel 
stages (TOFU, MOFU, BOFU), and 
optimisation metrics: ROAS, CPA, 
Conversion Rate.

03

Ü  Advanced — Performance Marketing Mastery
Scale with horizontal & vertical strategies, leverage DCO, automated rules, advanced 
audience strategies, creative testing frameworks, attribution models, cross-platform 
integration, reporting dashboards, advanced funnel building, and new formats: Reels 
ads & Advantage+ campaigns.
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